APRIL2024 VOL. 5 SSUE E-ISSN: 2716633

Nttpg://dol.0rg/10,33083/jcm

INTERNATIONAL JOURNAL -
OF CREATIVE MULTIMEDIA

IIIIIIIIIIIIIIIIIII



International Journal of Creative

Multimedia

September 2024 Vol. 5 Issue 1

E-ISSN: 2716-6333
doi: https://doi.org/10.33093/ijcm

Editorial Board

Editor-in-Chief

Vimala Perumal

Multimedia University

63100 Cyberjaya, Selangor, Malaysia

vimala.perumal@mmu.edu.my

Executive Director / Managing Editor

Editors

Azira Abd. Aziz, University of Ha’il, Kingdom of Saudi Arabia
Azman Bidin, University Malaysia Kelantan, Malaysia

Ekky Imanjaya, Bina Nusantara University, Indonesia
Hafizuddin Md. Yusof, Bahrain Polytechnic, Kingdom of Bahrain
Heidi Tan Yeen-Ju, Multimedia University, Malaysia

Jongcheon Shin, Sangji University, South Korea

Koo Ah Choo, Multimedia University, Malaysia

Lim Kok Yoong, Multimedia University, Malaysia

Md. Fuad Md Arif, Uni. Technology MARA, M’alaysia

Md. Izani Zainal Abidin, Higher College of Technolgy, UAE
Md. Nizam Ayub, University of Malaya, Malaysia

Khong Chee Weng, Multimedia University, Malaysia

Advisory Board Members

Neo Tse Kian, Multimedia University, Malaysia

Hassan Muthalib, ANIMAS, Malaysia
Neo Mai, Multimedia University, Malaysia

Norman Yusoff, University Technology MARA, Malaysia

Secretarial . L L .
Roopesh Sitharan, Multimedia University, Malaysia

Elyna Amir Sharji, Multimedia University, Malaysia
Md. Syahmi Abd. Aziz, Multimedia University, Malaysia
Kamal Sujak, Multimedia University, Malaysia

Shilpha Ranade, Indian Institute of Technology, India
Sojung Bahng, Carleton University, Canada

Tan Wee Hoe, Sultan Idris Education University, Malaysia
Yap Sau Bin, Multimedia University, Malaysia

Aim and Scope

The International Journal of Creative Multimedia (IJCM) is a peer-reviewed open-access journal devoted to
publish research papers in all fields of creative multimedia, including Digital Learning, Film & Animation, Media,
Arts & Technology and Visual Design & Communication. It aims to provide an international forum for the
exchange of ideas and findings from researchers across different cultures, and encourages research on the impact
of social, cultural and technological factors on creative multimedia theory and practice. It also secks to promote
the transfer of knowledge between professionals in academia and industry by emphasising research where results
are of interest or applicable to creative multimedia practices. We welcome all kinds of papers that connect
academic researches with practical and industrial context in the field of creative multimedia. The scope of the
IJCM is in the broad areas of Creative Multimedia following the five major thematic streams, includes but not
limited to:

e Digital Learning ¢ Cinema and Film Studies
e Media, Arts & Technology e Animation and Visual Effects
e  Games and Virtual Reality e Visual Design and Communication
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