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Aim and Scope 
 

The International Journal of Creative Multimedia (IJCM) is a peer-reviewed open-access journal devoted to 

publish research papers in all fields of creative multimedia, including Digital Learning, Film & Animation, Media, 

Arts & Technology and Visual Design & Communication. It aims to provide an international forum for the 

exchange of ideas and findings from researchers across different cultures, and encourages research on the impact 

of social, cultural and technological factors on creative multimedia theory and practice. It also seeks to promote 

the transfer of knowledge between professionals in academia and industry by emphasising research where results 

are of interest or applicable to creative multimedia practices. We welcome all kinds of papers that connect 

academic researches with practical and industrial context in the field of creative multimedia. The scope of the 

IJCM is in the broad areas of Creative Multimedia following the five major thematic streams, includes but not 

limited to:  
 
 

• Digital Learning 

• Media, Arts & Technology 

• Games and Virtual Reality 

• Cinema and Film Studies 

• Animation and Visual Effects 

• Visual Design and Communication 

 

 

 



Vol 5 No 1 (2024)  ISSN: 2345-6788 

International Journal of Creative Multimedia (2024)  
doi: https://doi.org/10.33093/ijcm 

© University Telekom Sdn. Bhd.  
This work is licensed under Creative Commons BY-NC-ND 4.0 International License. 
Published by MMU PRESS. URL: https://journals.mmupress.com/index.php/ijcm  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Copyright © 2024 by University Telekom Sdn. Bhd.  

 

The International Journal of Creative Multimedia (E-ISSN: 2716-6333) is published biannually.  

 

Typeset by MMU Press. 

Cover Images by Khairul Azmir (Meme) 

Cover Design by VimalaPerumal. 

 

Email:  vimala.perumal@mmu.edu.my

https://journals.mmupress.com/index.php/ijcm


Vol 5 No 1 (2024)  E-ISSN: 2716-6333 
 

International Journal of Creative Multimedia (2024)  
doi: https://doi.org/10.33093/ijcm 
© University Telekom Sdn. Bhd.  
This work is licensed under Creative Commons BY-NC-ND 4.0 International License. 

Published by MMU PRESS. URL: https://journals.mmupress.com/index.php/ijcm  

 
 

 

 

 

 

Table of Content 

 
1. Breaking the Cult of Masculinity – The Other Lamb, Midsommar and   1 

Empowerment on Screen      

Daniel Finnemore 
 

2 Collaboration as Innovative Teaching and Learning Strategy:    12 
 A Case Study of Integrated Marketing Communication (COM2014)  
 for Quality Education Sustainability (SDG4) 

Norizzati Azudin 
  

3.    HIRE ME!:Interactive Gaming Simulation as a Teaching Aid to Enhance  32 
 English Speaking Skills among UTHM Students 

Ajlaa Hawa Mohamad Zainurin, Adriana Batrisyia Junit, Filzah Afiqah  

Muhammad, Lingeeshsny Manoharau, Mohd Firdaus Mohd Herrow 
 

4.    A Systematic Review towards Evolution of Interactive Storytelling and   55 
 Audience Engagement in Films 

Muhammad Luqman Hakim Mohd Hanapiah, Suraya Md Nasir 

 
5.    New Perceptions and Identities in Media Narratives     74 

Edina Mohd Nasseri 
 
6.    A Comparative Study on the Character Modelling of Chinese Shadow Play  89 

 and Malaysian Wayang Kulit 
Yan Li 

 
7.    A Study on the Interaction between Human Consciousness and Artificial  101 
 Intelligence in Refil Anadol’s Quantum Memories: The Creation of Quantum  

 Memories by the Many Worlds Interpretation of Quantum Physics 
JongCheon Shin 

 
 
 

 

 

 

International Journal of  
Creative Multimedia 

https://journals.mmupress.com/index.php/ijcm

